
Going Green Ltd – Ola Power of Malawi and Waliranji has in the first phase been certified as a
brand to be trusted

Based on the following evaluation criteria:
● Sweden´s new sustainability act for corporations, as of november, 2016.
● The EU´s upgraded and sharpened sustainability law for corporations, 2022.
● EUs specific new act for corporations regarding due diligence requirements on sustainability, 2022. “Prove and do”.
● Trustbrand Magic blind test from the customer side (prepared).
● Finally, the corporate brand Going Green - Ola Power of Malawi/Waliranji is, not brandwashed. Neither green, blue,

red, pink or whitewashed.
● Hence, Going Green Ltd - Ola power of Malawi is a brand to be trusted.

Going Green – Ola Power of Malawi has in the second phase been certified as a Trustbrand
Challenger of Excellence, the highest Trustbrand level

Based on the following evaluation criteria:
● A brand that develops and empowers the local people and its community.
● A brand that contributes with, extraordinary, environmental, social and economic, circular, sustainability impacts.
● A brand that challenges itself and others on Due Diligence. Regarding impacts, and risks, on Human Rights, Labor

and local Peasants rights, vulnerable Peoples rights, Environmental rights, Anticorruption and Economical rights in
its entire value chain.

● A brand acting and speaking the truth.
● A brand that dares to apply the Trustbrand Eye.

Trustbrand Financial Value Statement of Going Green Ltd
● As a result of the Trustbrand certification process Trustbrand issues a financial evaluation statement of Going

Green Ltd amounting a current value of 303 550 USD.
● The full potential Trustbrand financial value of Going Green Ltd in a three year term amounts to 2 064 140 USD.

All figures, to be observed, based on the precautionary principle.

Trustbrand is the only firm in the world that can issue Trustbrand certificates and Trustbrand´s
financial valuation.

As of 15th of October, 2022

Under word of honor and trust


